ROYAL LIVERPOOL PHILHARMONIC
HEAD OF MARKETING – MATERNITY COVER

Principal role

To lead the Marketing team to achieve the maximum earned income from ticket sales and target participation in activity including our Youth Company and other programmes. The role will also be expected to drive continuous improvement of our marketing operation and processes and will have line management responsibility for the marketing team. 

To lead our Audience Development strategies to attract new customers from target communities and to develop customer retention.

The post reports to the Director of Audiences and is part of the Leadership team of Liverpool Philharmonic. 

Key responsibilities: 
 
·    Develop and implement a comprehensive marketing and sales plan which will ensure the achievement of revenue goals of over £2 million annually, across 100+ orchestral and chamber music concerts and educational programmes and over £4 million annually across the whole programme.  This includes devising and managing marketing campaigns across a variety of performances and channels.  

· Take primary responsibility for marketing all Royal Liverpool Philharmonic Orchestra concerts and associated programmes (chamber music, etc.)

· Set income targets for orchestra and ensembles concerts and plan and ensure delivery of effective marketing campaigns to meet them

· Ensure effective marketing of the Hall and Events programme, liaising and ensuring good relations with promoters, and other Hall clients

· Manage a marketing team of 5, with direct line responsibility for two Marketing Managers, Marketing Officer, and Graphic Designer 

· Lead on audience feedback collection and reporting, customer service processes, and contribute to customer experience strategy. Manage customer insight and analysis, including relationship with providers such as Arts Council England’s Illuminate programme.

· Lead on creation and delivery of our digital marketing strategy

· Lead on creation and delivery of Audience Development and Engagement plan including strategies to attract new audiences, lapsed audiences and to increase audience retention

· Write copy and manage production of brochures, social media, direct mail, etc.

· Organise large-scale customer events 

· Manage marketing budgets and income forecasting ensuring effective financial control, budget setting and monitoring

· Liaise closely with colleagues in Artistic Programming, Programming and Learning in the process of planning programmes, budgets and marketing campaigns

· Liaise closely with colleagues in the Audiences Directorate including Head of Communications, and Box Office Manager, to ensure a cohesive marketing, communications and sales operation

· Contribute to the overall delivery of our Strategic Plan including priorities in areas such as Inclusivity and Relevance, and Environmental Responsibility.



Person Specification

Detailed below are the qualifications, knowledge / experiences and skills/ abilities we are looking for the post of Head of Marketing.

Knowledge/Experience 

	· Enthusiasm for and knowledge of classical music is essential – you need to be able to confidently produce sales copy for classical music events and have a good knowledge of orchestral repertoire.

	· 5+ years marketing management experience with demonstrated effectiveness in marketing and staff management

	· Excellent understanding of working in the performing arts sector and/or events marketing. Previous employment in either sector is likely to be beneficial.

	· Experience devising and implementing marketing strategies through digital and social media.




Skills and Abilities 

	· Excellent copywriting skills

	· Ability to work in a logical, organised manner with a high level of attention to detail

	· Ability to influence and gain commitment from colleagues, peers and the team, provide marketing leadership and help deliver a single vision for the department

	· Ability to think creatively and strategically to develop our short, medium and long term marketing and audience development strategies

	· Ability to work in a pressurised environment, manage competing priorities and deliver results within changing circumstances and priorities

	· A confident and pragmatic manager, who can enthuse colleagues on the bigger picture whilst also being involved in detailed planning and delivery of campaigns

	· Strong organisational and budgeting skills

	· Commitment to and understanding of equality, diversity and inclusion in relation to an organisation like Liverpool Philharmonic

	· Clear commitment and demonstrable ability to work to our values and lead by example in relation to Passionate about music, Excellence, Ensemble and Welcoming. 



Key Information

· Annual Salary
£40,000- £45,000

· Employment type
Full-time, 9 month maternity cover
· Hours
The standard contracted hours for this post are 35 hours per week. Normal working hours are Monday-Friday, 9.30am to 5.30pm, however there will be a requirement to undertake some evening and weekend work which will be included within the post’s 35 hour week. You may be required to work over and above these hours but you will receive time off in lieu for this. 

· Annual Leave
26 days plus bank holidays 

· Pension
Access to a Group Pension scheme whereby employees are auto enrolled and can enjoy employer contributions.

· Notice period
Three months

· Place of Work
Your main base will be Liverpool Philharmonic Hall, but remote working will be available on occasion in agreement with your line manager and subject to the needs of the business. The postholder is required to attend some customer and stakeholder events, and concerts, onsite on evenings and weekends






